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CHOP CHOP
BY AMRITA





SOCIAL MEDIA DESIGN



THE BREWED
ALIEN
BREWED COFFEE

















THE GOOD
FOOD COMPANY
GOOD FOOD GOOD MOOD







FRESH CUTS CO

FROM THE HOUSE OF SHERIF







THE CASCADE
TOTALLY ASIAN



THE NEW BRAND IDENTITY
The new brand identity design of The Cascade carries forward the legacy typeface 
of the brand and couples it with new elements: There's a new mascot - an Asian lady, 
there are new colours that make the logo bright and appealing, the date of 
establishment to give the brand a sense of authority/familiarity, and a new tagline 
that reads 'Totally Asian' to move away from the Chinese-only cuisine perception of 

the restaurant and showcase wider options.



SOCIAL MEDIA DESIGN
There has been a transformation in how the audience enjoys food. While most restaurants 
o�er a similar menu range at similar price points and of similar quality, it boils down to 

how well the brand of the restaurant connects to the millennial and the Gen Z crowd.
As dine-ins are slowly fading out and online orders become the new norm in a 
pandemic-a�ected world, the brand identity and style of The Cascade has been designed 

in a way to appeal to this target group.



PHOENIX
MARKETCITY
BANGALORE



SOCIAL MEDIA DESIGN



25/10
THE BAKE HOUSE
ARTISANAL BOULANGERIE







BUTTRMILK
CHICKEN WAFFLES MILKSHAKES







RUNAWAY RICE
BY SKETCH







ACTIV8
GET ENERGIZED





POP CAUSE
POPCORN







KRAVIN’
BANANA CHIPS







FLOUR MASTERS
WHERE GOODNESS RISES







KUP
COFFEE ROASTERS
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